Facebook Reach Beats Newspapers in Middle East & North Africa
With 15 million subscribers, Facebook usage eclipses newspaper sales in the Middle East and North Africa region for the first time, according to a new report from Spot On Public Relations
Dubai, May 24th 2010 
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A new report from Spot On Public Relations has confirmed that there are more subscribers to social media service Facebook in the Middle East and North Africa (MENA) than there are copies of newspapers circulated in the region. The report, ‘Middle East and Africa Facebook Demographics’, shows Facebook has over 15 million users in the region, while the total regional Arabic, English and French newspaper circulation stands at just under 14 million copies.

“Facebook and other social media platforms are now beginning to define how people discover and share information, shape opinion and interact. Facebook doesn’t write the news, but the new figures show that Facebook’s reach now rivals that of the news press,” said Carrington Malin, managing director of Spot On Public Relations. “The growth in Arabic language users has been very strong indeed: some 3.5 million Arabic language users began using Facebook during the past year, since the introduction of Arabic support and we can expect millions more Arabic language users to join the platform.”
Five country markets in MENA now account for some 70% of Facebook users; Egypt, Morocco, Tunisia, Saudi Arabia and the UAE, with a gender bias towards male users that flies in the face of international figures – only 37% of Facebook users in the Middle East are female compared with 56% in the USA and 52% in the UK. Despite the strong growth in the number of Arabic language users, the report also shows that some 50% of MENA Facebook users select English as their primary language, with 25% selecting French and just 23% Arabic.

Egypt’s 3.5 million Facebook subscribers help to make North Africa the largest Facebook community in MENA accounting for 7.7 million out of a total of 15 million MENA users. 98% of MENA’s French language users are from North Africa. The GCC states today account for some 5 million Facebook users.

The two key markets of the Saudi Arabia and the UAE have been quick to embrace Facebook – some 33% of the UAE’s population uses Facebook and it also now stands as the country’s second most visited website after google.ae (according to websites ranked by Alexa.com). Interestingly, some 68% of Facebook users in the Emirates are over 25 years old, flying in the face of perceptions that social media is a ‘generation Y’ phenomenon. However, much of Facebook’s growth across the rest of the region has been driven by the under twenty-fives. Over 48% of Facebook subscribers in Saudi Arabia are under 25 years old, with an equal split between English and Arabic users. However, about three times the number of Arabic users have joined Facebook in Saudi over the past year, compared with the number of English language users. 67% of Saudis on Facebook are male.
“For users, Facebook is becoming a richer and larger component of their daily lives, but for advertisers and communications professionals it’s starting to look like an essential part of the MENA marketing mix. In this region, if you’re going to go where your customers are going, then the answer’s clearly online,” said Alexander McNabb, director, Spot On PR. “However, the key challenge here is the nature of interactions over platforms like Facebook and other social media tools are totally different to traditional media – and it’s important to get these interactions right.”
Middle East and North Africa Facebook Demographics is available for download from http:///www.spotonpr.com and is being distributed under a Creative Commons License that allows free download, use and distribution of the information in the report as long as it is attributed. It is one of a number of ongoing projects from Spot On PR that are intended to help marketing professionals and other stakeholders in the region to define the market opportunities and challenges posed by the changes that Internet and social media technologies are making to the way that we discover, share and manage information.

Editor’s Note

Total Facebook subscribers in the MENA region (Oman, Bahrain, Qatar, UAE, Kuwait, Saudi Arabia, Yemen, Iraq, Lebanon, Syria, Jordan, Palestine, Libya, Algeria, Tunisia, Morrocco and Egypt) number 15,087,580 (May 2010). Total newspaper sale in these countries, English and Arabic, based on publisher claims, was 13,875,711 (as tracked by Media Source Middle East).

The report is based on Facebook advertiser statistics and publicly available information on www.facebook.com, as well as statistics derived from www.internetworldstats.com and Alexa.com. Newspaper circulation figures quoted are based on statistics provided by MediaSource Middle East and published in the 2010 Middle East Media Guide. 
- ends -

About Spot On Public Relations

Spot On Public Relations is an integrated communications firm that helps organisations position, communicate and differentiate themselves online and offline. With a 15-year track record of managing communications for international companies, government departments and NGOs in the Middle East, Spot On offers strong strategic counsel and relevant local experience.  The firm offers a broad range of services including event management, media relations, social media marketing, marketing communications, online communications, public affairs and strategic communications planning. 
 

Spot On Public Relations is the Middle East network partner of Brodeur Partners and a founder member of the Middle East Public Relations Association (MEPRA). 

FOLLOW US!
You can follow Spot On PR on Facebook here: http://www.facebook.com/spotonpr 
You can follow Spot On’s updates on Twitter here: @spotonpr
If you’re interested in staying up to date with everything that’s happening in Middle East social media, mainstream media, marketing and public relations, try Spot On’s NetVibes page, which aggregates a number of regional information sources.
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