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Twitter in the Middle East - fast-growing, brand-affecting and consumer-empowering 
MENA Twitter Habits Survey Shows 17% Month on Month Regional Growth: 70% of Users Tweet Every Day of the Week!

Dubai, UAE – 10th September 2009
A survey of Twitter users has shown the microblogging social media platform not only continues to attract new users throughout the Middle East and North Africa but is also starting to affect the way that brands are perceived. According to the Middle East & North Africa Twitter Demographics & User Habits Survey, published by Spot On Public Relations, over 90% of users in the region say they have found out about a new product or service through Twitter and over 60% have had their perceptions of a brand changed by Twitter. 

Carrington Malin, managing director of Spot On Public Relations, said: “Twitter’s fast growth, coupled with the high level of activity amongst the region’s users, is making a number of key regional organisations sit up and take notice. We hope that this survey of MENA Twitter demographics and user habits will provide marketers with a baseline from which to further explore the opportunities that  Twitter is opening up.”

While some 70% of users surveyed said they had formed a positive perception of a brand through their interactions over Twitter, over 50% had also formed negative perceptions of a brand. A small but influential crowd of opinion leaders, many Middle East Twitter users were closely linked with the advertising, marketing, public relations and media industries, some 35% of respondents in all. 
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59% of respondents said they interacted frequently with journalists, some 76% interacted frequently with bloggers and over 65% actually being contributors to a blog themselves.

“It’s of particular note that 61% of those surveyed clearly expressed that their views of a brand or company have been affected through Twitter,” said Malin, “Simply the fact that Twitter is already influencing brand perceptions in the region is interesting. However, noting that 60% of MENA Twitter users are bloggers, 90% of the users surveyed also use Facebook and that there are a significant and increasing number of journalists joining Twitter, Twitter is clearly able to punch above its weight in terms of influence.”

Over 85% of Twitter users surveyed said that they used the service to find news or stay updated, while 55% actively use the service to research new opinion and information. Cementing Twitter’s reputation as a powerful ‘go to’ medium, over 90% of users had opened a website or blog to read a story or article through Twitter and 38% of respondents had tuned into a television program they had heard about through Twitter. 

Over 75% of the MENA Twitter users surveyed were also members of the professional social media network LinkedIn, while 91% also use Facebook. Perhaps interestingly, 48% of those that use Facebook already use Twitter more. Showing a powerful degree of engagement with the service, over 70% of respondents used Twitter every day of the week – and 96% will use Twitter as much, if not more, into the future.

“A large percentage of the current MENA Twitter community are social media power users, which is consistent with the contention that Twitter is in its early adopter phase in the region,” added Malin. “For marketers, this makes the opportunity even stronger, because these users have a significant influence and  are potential advocates for a brand or service”
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Spot On Public Relations’ Middle East & North Africa Twitter Demographics & User Habits Survey was carried out in August 2009 and is based on 216 respondents to a questionnaire sent to them after they had been contacted via Twitter and had agreed to participate in the survey. It is published under a Creative Commons License.

The full survey report is available as a download from Spot On’s blog at: http://www.spotonpr.com/menatwittersurvey/
-ends -

MENA TWITTER COMMUNITY STATISTICS TABLE
	
	
	
	

	
	
	
	

	
	Registered

Users (Aug)
	% Growth

(Jul-Aug)
	% of MENA total

	UAE
	5,778
	17%
	40%

	Saudi Arabia
	1,578
	12%
	11%

	Qatar
	768
	14%
	5%

	Kuwait
	723
	16%
	5%

	Oman
	353
	62%
	2%

	Bahrain
	340
	1%
	2%

	GCC total
	9,540
	16%
	67%

	
	
	
	

	Yemen
	33
	0%
	0.2%

	
	
	
	

	Lebanon
	819
	29%
	6%

	Jordan
	445
	16%
	3%

	Syria
	320
	56%
	2%

	Levant total
	1,584
	30%
	11%

	
	
	
	

	Egypt
	1888
	8%
	13%

	Morocco
	641
	17%
	4%

	Tunisia
	367
	20%
	3%

	Algeria
	151
	15%
	1%

	Libya
	92
	33%
	1%

	North Africa total
	3,139
	12%
	22%

	
	
	
	

	MENA TOTAL
	14,296
	17%
	100%




About Spot On Public Relations

Spot On Public Relations is an integrated communications firm that helps organisations position, communicate and differentiate themselves to build leadership positions and increase sales and marketing effectiveness. With a 15-year track record of managing communications for international companies, government departments and NGOs in the Middle East, Spot On offers strong strategic counsel and relevant local experience.  The firm offers a broad range of services including event management, media relations, marketing communications, online communications, public affairs and strategic communications planning. 
 

Spot On Public Relations is the Middle East network partner of Brodeur Partners and a founder member of the Middle East Public Relations Association (MEPRA). 

FOLLOW US! - Interested in finding out what Spot On is doing on Facebook, Twitter, Xing and other social media? You can find all our social media links here: Retaggr
If you’re interested in staying up to date with everything that’s happening in Middle East social media, mainstream media, marketing and public relations, try dropping in to Spot On’s NetVibes page, which aggregates a number of key regional information sources.
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17% more mena twitter users in august





Estimated number of Twitter users by country, percentage growth July-August ‘09 & percent of MENA total. Source: Spot On PR








